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1.1 Purpose and Scope of the Document 
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1.2 Structure 



 



This report has been developed within the framework of IBERIFIER, the Iberian Digital 

Media Research and Fact-Checking Hub1, coordinated by the University of Navarra and 

made up of twelve universities, five verification organisations and news agencies, and six 

multidisciplinary research centres. Its primary mission is to analyse the Iberian (Spanish 

and Portuguese) digital media ecosystem and tackle the problem of disinformation.  

IBERIFIER is one of the hubs of the European Digital Media Observatory (EDMO)2, a 

publicly funded platform led by the European University Institute in Florence (Italy) that 

brings together factcheckers, media literacy experts and academic research to deal 

disinformation. The initial network includes eight media and disinformation observatories 

approved by the European Commission to bring together all the regions that constitute 

Europe in the fight against disinformation: 

• IBERIFIER. 

• Ireland hub (EDMO Ireland)3. 

• Belgium-Netherlands Digital Media and Disinformation Observatory (BENEDMO)4. 

• Central European Digital Media Observatory (CEDMO)5. 

• The Nordic Observatory for Digital Media and Information Disorder (NORDIS)6. 

• Belgium-Luxembourg Research Hub on Digital Media and Disinformation (EDMO 

BELUX)7. 

• Observatoire de L’information et des Medias (DE FACTO)8. 

• Italian Digital Media Observatory (IDMO)9. 

Recently, six more observatories have been invited to join the EDMO network, thus 

covering all the countries and areas of influence of the European Union: 

• LAKMUSZ – EDMO Hungarian hub against disinformation. 

• GADMO – German-Austrian Digital Media Observatory. 

                                                            
 

 

1 https://iberifier.eu  
2 https://edmo.eu/  
3 https://edmohub.ie/  
4 https://benedmo.eu  
5 https://www.cedmohub.eu  
6 https://datalab.au.dk/nordis  
7 https://belux.edmo.eu/  
8 https://defacto-observatoire.fr  
9 https://www.idmo.it  
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• BROD – Bulgarian-Romanian Observatory of Digital Media. 

• MedDMO – Mediterranean Digital Media Observatory (covering Greece, Malta and 

Cyprus). 

• ADMO – Adria Digital Media Observatory (covering Croatia and Slovenia). 

• BECID – Baltic Engagement Centre for Combating Information Disorders (covering 

Estonia, Latvia and Lithuania) 

The EDMO hubs aim to combat disinformation and misinformation by developing media 

literacy actions, publications, reports, tools and fact-checks. To achieve these objectives, 

a series of activities have been defined. IBERIFIER tasks are organized into five different 

dimensions of the disinformation problem:  

• Activity 1: Digital media research. This work package aims to map digital media in 

Spain and Portugal and research the different aspects and trends of news and 

misinformation consumption. 

• Activity 2: Fact-checking. The purpose of this work package is to develop 

partnerships and coordinate activities between the different fact-checking partners 

and platforms, to create a repository of fact-checks, and to develop tools for fact-

checkers. 

• Activity 3: Computer and data research. This work package aims to map existing 

technologies to combat disinformation in the Iberian scenario, characterise 

disinformation and its propagation and support the development of technological 

tools based on artificial intelligence for fact-checkers. 

• Activity 4: Strategic analysis. The purpose of this work package is to contribute to 

strategic analyses of the impacts of disinformation on several interest areas. 

• Activity 5: Media literacy, communication and dissemination. This work package 

consists of the dissemination and promotion of all other activities through media 

literacy, publication of reports, scientific articles, good practice guides, etc. 

This report aims to reflect the progress made in Activity 3, specifically in task T3.3, 

“Research on guidelines and best practices to tackle disinformation with technology”. The 

mission of this task is to identify the missing opportunities that AI technologies mapped in 

A1, to increase the efficiency, accuracy and effectiveness of fact-checking and counter 

disinformation actions. This task will involve fact-checkers in Spain and Portugal. Topics 

covered are: current computational tools used by fact-checking organisations; workflows 

and requirements; focal points of computer-assisted fact-checking; role of the “human in 

the loop”, especially for speeding up verification; and business opportunities of 

technologies for fighting disinformation. 

The scope of this task is in line with the rest of the European hubs that are also studying 

state of the art in terms of the tools available to combat disinformation and the 

technological challenges to be addressed in this fight for objective and truthful information. 
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10 VerificaRTVE is an initiative of RTVE, Spain's public radio and television corporation, which is dedicated to 
analyzing messages circulating on social networks with the aim of detecting and disproving hoaxes and false 
information. More info on rtve.es/noticias/verificartve/  
11 Newtral is a Spanish media company, founded in January 2018 by journalist Ana Pastor, mainly dedicated 
to fact-checking and the production of television programs. Pastor is also the sole shareholder of the 
company, which produces content such as the program “El Objetivo” on La Sexta TV. More info on 
newtral.es/quienes-somos/  

https://www.rtve.es/noticias/verificartve/
https://www.newtral.es/quienes-somos/




4.1. Summary 

• 

• 

• 

• 

• 

https://public.flourish.studio/story/1975623/


4.2. Fact-checkers' profile 





 





4.3. Tools and workflows 
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4.4. Training needs 
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5.1. What is the status of the use of AI in the fight against 

disinformation? 

5.2. What role can AI play in the fight against disinformation? 





5.3. What are the challenges in implementing automation through AI? 

5.4. What kind of AI-based tools would be needed to fight 

disinformation? 





6.1. Limitations and fact-checkers’ needs 
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Annex 1. Framework and methodology 

 Participant Observation 
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12 More info on https://guides.ucsf.edu/QualitativeResearch/ParticipantObservation   

https://guides.ucsf.edu/QualitativeResearch/ParticipantObservation


• 

Online Survey 

• 

• 

• 

• 

Semi-structured interviews 

• 

• 
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Verificat, Maldita, EFE Verifica, 

Newtral and VerificaRTVE Lusa and Poligrafo

 

https://www.verificat.cat/
https://maldita.es/
https://verifica.efe.com/
https://www.newtral.es/
https://www.rtve.es/noticias/verificartve/
https://www.lusa.pt/
https://poligrafo.sapo.pt/


Annex 2. Description of platforms used by fact-checkers 

                                                            
 

 

13 https://www.demandsage.com/twitter-statistics/  
14 https://backlinko.com/whatsapp-users  
15 https://www.statista.com/statistics/253577/number-of-monthly-active-instagram-users/  
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16 https://worldpopulationreview.com/country-rankings/telegram-users-by-country  
17 https://www.demandsage.com/tiktok-user-statistics/  
18 https://www.globalmediainsight.com/blog/youtube-users-statistics/  
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19 https://www.oberlo.com/statistics/how-many-users-does-facebook-have  
20 https://en.wikipedia.org/wiki/VK_(service)  
21 https://backlinko.com/twitch-users  
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22 https://helplama.com/discord-statistics/  

https://helplama.com/discord-statistics/


 Annex 3. Description of tools used by fact-checkers 









Annex 4. Online Survey 
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